
 
Q: Does the Village currently have a brand identity specific to COVID-19 communications? 
A: Currently, the Village uses the “Oak Park Ready” emergency preparedness logo, which was developed 
at the beginning of the pandemic, in conjunction with some of its COVID 19 correspondence, including 
signage for testing and vaccination events, and occasional use on social media.  The logo is not a fully-
developed campaign, however.  
 

 

 
Q: Does the Village have current retainers, paid packages or partnerships with local advertising 
platforms (newspaper, billboards, etc.)? 
A: No, the Village does not have current retainers, paid packages, or partnerships with local advertising 
platforms. If such advertising were recommended as part of the messaging campaign, the Village and 
Health Department would need to identify funding to pursue this option.   
 
Q: What types of communication platforms/strategies does the Village currently use to disseminate 
COVID-19 messaging? Which of these have been most successful so far? 
A: Currently the Village uses Facebook, Twitter, Instagram, an e-newsletter with 6,000 subscribers, a 
printed newsletter that is sent to more than 25,000 homes every other month, and the Village website 
COVID page to communicate COVID messaging. Of these avenues, Facebook posts typically generate the 
most discussion. The e-newsletter has more than 50% open rate.  
 
Q: For the program outlined in your RFP, how do you define success? Do you have key performance 
indicators?  
A: The ultimate goal of the campaign would be to raise awareness that the Village, specifically the 
Health Department, is a reliable source for free COVID testing in our community. Signs of success would 
include people showing up to our testing events, a decrease in requests and questions about testing and 
vaccination to the Health Department’s main phone and email lines, and an increase in engagement on 
social media posts about this program. We are open to firms suggesting methods for or conducting 
evidence-based methods to measuring the success of a messaging campaign.  
 
Q: Do you have a budget range you’d like us to stay within? 
A: No. We are requesting an itemized cost breakdown so that we can decide what options best meet the 
goals of our campaign. 
 


