
Q: Should we assume that the platforms (like social media, website content, emails) we recommend 
should correspond to existing platforms that the Village of Oak Park is currently using in its 
COVID/vaccine-related communications? Or can we recommend other platforms VOP is not currently 
using? 
A: Applicants are free to suggest additional platforms that the Village is not currently using as part of 
their application or recommendations. 
 
Q: Should we align our communications recommendations with the Ready Oak Park theme/campaign 
that's currently being used on the VOP/Health website? Put another way, will that campaign be 
retained/co-exist with this effort? 
A: Yes, the Ready Oak Park logo, which is used as part of the Village’s emergency response efforts, will 
be retained and will co-exist with this effort. 
 
Q: We are assuming that the Summer campaign would need to launch no later than June 1; the Fall no 
later than July 15; and the Winter campaign no later than Nov. 1. Can you confirm desired launch dates? 
A: The November timeline is correct. The Fall campaign could launch closer to August 1. For the summer 
campaign, we recognize the very tight timeline. We would ask for messaging and materials as soon as is 
feasibly possible, preferably no later than the June 27.  
 
Q: Can VOP provide a preliminary key contact lists by segment (children 0-4, immunocompromised...), 
or would we need to generate these?  
A: For this aspect of the campaign, we are not seeking individual outreach to these groups, but more so 
messaging suitable for a target population. For example, it might be best to reach teens via messaging 
on TikTok-based, or parents via Facebook.  
 
Q: Is there a budget range or not-to-exceed cap? 
A: No. We are requesting an itemized cost breakdown so that we can decide what options best meet the 
goals of our campaign.  
 
Q: When you refer to collateral materials, do you envision print quantities or online templates that 
community organizations and residents can print at work/home? 
A: For the purposes of this campaign, “collateral materials” refers to both print quantities to be 
distributed by the Health Department and online templates that can be printed at work/home. The 
Village will take the lead in printing out materials designed by the firm that the Village wishes to 
distribute.  
 


